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2009: an exceptionally challenging year

International tourist arrivals, 1995-2009"
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return to growth at the end of 2009

International Tourist Arrivals, World
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International Tourism: back to growth in 2010

Forecast 2010: 3% to 4%
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Rejuvenation |

MUMBER OF TOURISTS

Butler’'s TALC Model, 1980
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Deloltte.
The age of transformation:
A rertail outlook for 2009
and beyond

Deloitte.

Change your world or
the world will change you

The future of collaborative government and Web 2.0
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Trends

Drivers

Paradigms

Organization,
Structure
Outcomes

Culture
Values

Perception
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Growth drivers weakening
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Growth drivers weakening
Misplaced belief in resilience
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International Tourism Growth in the Four Years Prio r to Significant Shocks*
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Growth drivers weakening

Misplaced belief in resilience

Traditional markets
weakening, maturing & have
greater choice

New emerging markets seek
different benefits; new routes
required

Remote & losing control of
pipeline

Brand promise versus delivery

Infrastructure

Commoditization

Over organization?

Lack of vision, long-term view
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Changing sources of wealth
creation

“Anywhere Revolution” in the
Flow Economy

Social Marketing

Changing Values

Biophysical Realities

Tough Choices: Growth or
Resilience?

Paradigm shift
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The New York Times and BusinessWeek Bestseller

“TWIS BODK 15 A MIRACLE.

the EXperience
Economy

1. From a Service Economy to
an Experience Economy

2. Age of Information to Age of
Imagination

— 3. Future dominance of “right

brain” thinking

4. Creative Industries / creative

Delot people

- “~ 5. The Big Shift — free flow of

. ‘?’2 talent, knowledge and capital

| — across geographical,

institutional and

departmental boundaries

Creative Class

Work Is Theatre £
Every Business a Stage

B. JOSEPH PINE 11
JAMES H. GILMORE

DANIEL H. PINK
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[ |
fore web-based
E:cial networks,
there were lobbies.

| NEW ZEALAND
EDUICATED '

http://www.newzealandeducated.com/int/en/

The secret to success lies in
attracting creative talent
Talented people seek other
talented people and like minds
In attractive, “cool” settings
Hotels play a vital role in
enabling people to meet.
Broaden your perception of
visitor & change your
relationship with them

Break down the barriers &
Integrate with other sectors:
Health

Education

Experience Design



INTERNET ANYWHERE
1995-2005 2005-2020

PLACE Work & home Anytime & anywhere

CONMMECTIVITY Wired narrowband Wired & unwired
broadband

DEVICE PCs (500 million) Virtually any (trillions)

PEOPLE AFFECTED One billion by 2005 S billion by 2015

VALUE CREATED S Billions S Trillions

1. Web has morphed from a digital publishing tool to a collaborative
platform
2. Inthe Flow Economy devices, communications, media and industries
merge — all value is based on the flow of people and ideas
3. Success depends on:
* digital connectivity
* analogue connectivity
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BRAND

brand as broadcaster
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Source: www. syedhasan.typepad.com
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«Connected
eConversations
«Creative
«Customise
«Community
«Collaborative
«Content

Concerned









ElA: Project Oil Price Rises






&!12- %%



&!12- %F



35



36



@



D 2!

* A

' D

L # (# (

38



%8 ()& ) ( &+ ++

&
i< < <-<lI<G/



* E *$l ((

Collaborate, Connect, Communicate, Co-create
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Values &
aspirations

economy

Your Place

connectivity / history

setting
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Customization

Customization

Commoditization

Customization

Commoditization

Commoditization
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www.annapollock.net

www.desticorp.typepad.com



